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Great room overlooking Lake Glenville. Photo by VBM Graphics & Photography.

hen four long-time friends

decided they wanted to live
in an ideal, family-centered
community, they did more than
pack up their families and move

Cashiers, N.C.

By Billie Baker

to another city. They built their
dream in the heart of one of the
south’s most sought-after resort
addresses, bringing together high
style and family values in one of
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the most successful real estate
ventures in Western North Caro-
lina.

The community is called Tril-
lium Links and Village, and it has




| broken all the rules normally

| associated with exclusive commu-
nities. The brain child of four
friends—Rusty Culbreth, Morris
Hatalsky, Dan Rice and Greg
Ward—Trillium Village tosses out
the notion of rouch-me-not houses
with a members-only personality
and prohibitive costs in favor of
closely knit traditional neighbor-
hoods with sidewalks, grassy
parks and plenty of open spaces
for enjoying family and the
beauty of the surrounding moun-
tains. And it does so while still
maintaining all of the perks of

j living in an exclusive resort.

It’s definitely not your rich
uncle’s country club resort, but
one he would likely love to call
home.

The dream for Trillium Links
was born several years ago when
the four friends, then residents of
Ormond Beach, FL, and the

surrounding area, decided they explains. The four decided to go
“had reached a comma in their into business together. They
lives,” CEO Rusty Culbreth moved to Cashiers after Rice

Dining room overlooking Lake Glenville. Photo by VBM Graphics & Photography.
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Outdoor view of Lake Glenville from The Landings—a priv‘é’te club fofaaperty owners.

visited the area in 1995 and was
struck by its beauty and possibili-
ties. After going back to Florida
to tell his friends about the perfect
spot he’d found for raising fami-
lies and enjoying life, the group
made a trip to the mountains and
shortly thereafter purchased the
700-acre tract of land overlooking
the Blue Ridge and Lake
Glenville.

“Family is very important to
Rusty, Greg, Dan and Morris,”
said Joanne Valent, Trillium’s
director of marketing and sales.
The community they created
together is more than their busi-
ness; it is their lifestyle. Accord-
ing to the circle of friends, they
wanted to create a lifestyle that
focused on families, one that
provided families with an oppor-
tunity to experience a sense of
community and neighborhood.
“Their goal is for Trillium to be a
place where families can enjoy
important things, like each other,
neighbors and community,” she



said.

It’s a dream that is not only
selling quickly, but drawing
young families and retired
couples alike. During the grand
opening in August 1998, Trillium
attracted more than 55 property
owners, and sales have yet to slow
down.

It’s no wonder. Not only did the
four friends find the perfect place
to build their dream community,

Main dining room of The Landings. Photo by VBM Graphics & Photography.
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they also sought out the perfect
planners to bring it to life: the
internationally renowned architec-
tural and town-planning firm of
DPZ. Started by Andres Duany
and Elizabeth Plater-Syberk in the
1980s, DPZ is recognized as the
author of the neo-traditional
neighborhood movement and has
been called upon to design such
successful communities as Sea-
side, FL, which is now a national

model of family-friendly neigh-
borhood design.

“It was just a natural thing for
them to seek out DPZ,” Valent
said. “Their philosophy and goals
seemed to run exactly parallel.”

But what didn’t fit was the
mountainous terrain. Until now,
DPZ had designed communities
only for areas with a flatter
topography. Never before had
they tried to map out grid-like
street patterns across the face of
rolling mountains and valleys.
“The elevations were so dramatic
and changed so quickly—creating
Trillium was quite a challenge,”
Valent said. But it was one the
firm was definitely up to.

To further ensure the success of
their project, the founding part-
ners turned to one of the country’s
renowned architectural firms,
Stephen Fuller of Design Tradi-
tions of Atlanta, for their residen-
tial designs. “Everything was a
perfect fit,” Valent said. “The
land, the founders’ idea, DPZ and
Stephen Fuller, they all just were
a perfect blend.” Fuller’s homes
feature the best of upscale plan-
ning with the coziness of smaller
footprints. He combines function-
ality with a smaller square foot-
age and dramatic exteriors to
create designs that recapture the
essence of years gone by. The
inviting front porches are a good
example.

To give the community an
authentic mountain flair, the
project leaders visited Asheville,
where they studied the architec-
ture of historic Biltmore Village
and the Albemarle Park neighbor-
hood.

Trillium Village property owners
can choose from a complete
collection of Fuller homes that
range from arts-and-crafts bunga-
lows and European cottages to
Adirondack cabins and log
homes. Trillium employs a full-




